











2 NEW YORK

Total Population (2009): 20,827,367
Hispanic Population (2009): 4,407,564

Total Population - Estimated (2014): 21,016,685
Hispanic Population - Estimated (2014): 4,632,116

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$471,078,515.05

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):
$60,188,963.38

LANGUAGE USE

English Dependent: 526,973
Bilingual English Preferred: 1,104,579
Bilingual English/Spanish: 629,622
Bilingual Spanish Preferred: 892,087
Spanish Dependent: 847,089

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo WNJU-Channel 47 www.telemundo47.com
Univision WXTV-Channel 41

TeleFutura WFUT-Channel 68

Azteca América WNYN-Channel 39

CV Network WPXO-Channel 34

Mega TV WRNN-Channel 48.2

V-me WNET-Channel 13.3

RADIO:
Univision Radio WADO-AM, WQBU-FM & WXNY-FM
SBS WPAT-FM & WSKQ-FM

NEWSPAPERS:

impreMedia el Diario/La Prensa, Hoy New York
Ibarria Media Group El Especial, El Especialito

New York Daily News Hora Hispana, Viva New York
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3 HOUSTON

Total Population (2009): 6,088,439
Hispanic Population (2009): 2,068,760

Total Population - Estimated (2014): 6,696,232
Hispanic Population - Estimated (2014): 2,397,462

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$109,125,186.29

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):

$22,986,908.49

LANGUAGE USE

English Dependent: 289,694
Bilingual English Preferred: 491,323
Bilingual English/Spanish: 281,317
Bilingual Spanish Preferred: 365,492
Spanish Dependent: 415,871

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo KTMD-Channel 47 www.telemundohouston.com
Univision KXLN-Channel 45

TeleFutura KFTH-Channel 67

Estrella TV KZJL-Channel 61

Azteca América KUVM-Channel 34

TV Informa (Lotus) KHLM-Channel 43

Vasallovision KAZH-Channel 57 www.kazh57.com

Mega TV  KJIB-Channel 29

V-me Channel 8.2

RADIO:
Univision Radio KAMA-FM, KLAT-AM, KRTX-AM, KLTN-FM & KOVE-FM

Liberman Broadcasting KEYH-AM, KQUE-AM, KIOX-FM, KJOJ-FM, KNTE-FM, KQQK-

FM, KTIJM-FM
CBS Radio KLOL-FM
ESPN Deportes Radio KYST-AM

NEWSPAPERS:

impreMedia Rumbo

Houston Chronicle La Voz de Houston
Newspan Media Corp. Semana News
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4 CHICAGO

Total Population (2009): 9,823,067
Hispanic Population (2009): 1,986,536

Total Population - Estimated (2014): 10,158,979
Hispanic Population - Estimated (2014): 2,199,654

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$215,768,428.15

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):

$26,353,022.92

LANGUAGE USE

English Dependent: 281,678
Bilingual English Preferred: 438,248
Bilingual English/Spanish: 262,162
Bilingual Spanish Preferred: 392,191
Spanish Dependent: 399,573

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo WSNS-Channel 44  www.telemundochicago.com
Univision WGBO-Channel 66

TeleFutura WXFT-Channel 60

Azteca América WCHU-Channel 61

Mega TV WOCK-Channel 13

V-me WTTW-Channel 11.4

RADIO:

Clear Channel WNUA-FM

Univision Radio WOJO-FM, WPPN-FM, WVIV-FM/WVIX-FM, WRTO-AM
SBS WLEY-FM

NEWSPAPERS:
Tribune Co. Hoy
impreMedia La Raza
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5 MIAMI-FT. LAUDERDALE

Total Population (2009): 4,242,084
Hispanic Population (2009): 1,972,614

Total Population - Estimated (2014): 4,320,722
Hispanic Population - Estimated (2014): 2,121,584

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$76,728,341.69

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):
$32,680,441.86

LANGUAGE USE

English Dependent: 112,715
Bilingual English Preferred: 508,714
Bilingual English/Spanish: 290,893
Bilingual Spanish Preferred: 412,658
Spanish Dependent: 494,292

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo WSCV-Channel 51 www.telemundo51.com
Univision WLTV-Channel 23

TeleFutura WAMI-Channel 69

Mega TV WSBS-Channel 22

América TeVe WJAN-Channel 41

Gen TV WGEN-Channel 8

CV Network WFUN-Channel 48

LATV  WPLG-Channel 10.2

RADIO:

GLR Networks WSUA-AM Caracol 1260

Univision Radio WAMR-FM, WAQI-AM, WRTO-FM, WQBA-AM
SBS WCMQ-FM, WRAZ-FM, WRMA-FM, WXDJ-FM

Clear Channel WMGE-FM

ESPN Deportes Radio WOCN-AM

Futbol de Primera/Union Radio Venezuela WURN-AM

Fenix Broadcasting WRHC-AM, WWFE-FM

NEWSPAPERS:

McClatchy Co. El Nuevo Herald
Americas Publishing Diario Las Américas
Ibarria Media Group El Especial

Tribune Co. El Sentinel
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6 DALLAS-FT. WORTH

Total Population (2009): 7,111,841
Hispanic Population (2009): 1,931,404

Total Population - Estimated (2014): 7,890,212
Hispanic Population - Estimated (2014): 2,312,590

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$135,402,025.18

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):

$22,311,651.20

LANGUAGE USE

English Dependent: 290,072
Bilingual English Preferred: 411,049
Bilingual English/Spanish: 227,305
Bilingual Spanish Preferred: 343,502
Spanish Dependent: 439,808

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo KXTX-Channel 39 www.telemundodallas.com
Univision KUVN-Channel 23

TeleFutura KSTR-Channel 49

Mega TV KODF-Channel 26

Estrella TV KMPX-Channel 29

RADIO:
Univision Radio KDXX-FM, KESS-FM, KFLC-AM, KFZO-FM, KLNO-FM
CBS Radio KMVK-FM

Liberman Broadcasting KBOC-FM, KNOR-FM, KTCY-FM, KZMP-AM, KZZA-FM

NEWSPAPERS:
A.H. Belo Corp. Al Dia
McClatchy Co. La Estrella en Casa
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7 SAN FRANCISCO-OAKLAND-SAN JOSE

Total Population (2009): 6,953,092
Hispanic Population (2009): 1,582,387

Total Population - Estimated (2014): 7,176,262
Hispanic Population - Estimated (2014): 1,717,624

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$180,383,705.84

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):
$24,117,970.74

LANGUAGE USE

English Dependent: 358,369
Bilingual English Preferred: 357,408
Bilingual English/Spanish: 178,214
Bilingual Spanish Preferred: 258,891
Spanish Dependent: 268,732

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo KSTS-Channel 48 www.telemundo48.com

Univision KDTV-Channel 14

TeleFutura KFSF-Channel 66

Estrella TV KTNC-Channel 42

Azteca América KBWB-Channel 20.4

V-me KTEH-Channel 54.2, KQED-Channel 9.4, KQET-Channel 25.3

RADIO:

Univision Radio KSOL-FM/KSQL-FM, KVVF-FM, KBRG-FM
SBS KRZZzZ-FM

Clear Channel KSJO-FM

Duharte Broadcasting KZSF-AM

NEWSPAPERS:
impreMedia El Mensajero
Media News Group Fronteras
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8 PHOENIX

Total Population (2009): 5,249,107
Hispanic Population (2009): 1,541,554

Total Population - Estimated (2014): 6,066,400
Hispanic Population - Estimated (2014): 1,912,325

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$96,066,542.66

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):
$16,793,261.82

LANGUAGE USE

English Dependent: 356,579
Bilingual English Preferred: 346,319
Bilingual English/Spanish: 174,814
Bilingual Spanish Preferred: 218,644
Spanish Dependent: 264,780

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo KTAZ-Channel 39

Univision KTVW-Channel 33

TeleFutura KFPH-Channel 35

Estrella TV KVPA-Channel 42

Lotus Communications KPHE-Channel 44
MTV Tr3s KEJR-Channel 43

Azteca América KPDF-Channel 41

RADIO:

Univision Radio KHOT-FM, KOMR-FM/KQMR-FM
Entravision KMIA-AM, KDVA-FM/KVVA-FM, KLNZ-FM
Sun City Communications KVIB-FM

Radio Campesina KNAI-FM

NEWSPAPERS:
Elvira Espinosa La Voz
Manny Garcia Prensa Hispana
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9 SAN ANTONIO

Total Population (2009): 2,404,081
Hispanic Population (2009): 1,305,189

Total Population - Estimated (2014): 2,651,157
Hispanic Population - Estimated (2014): 1,461,697

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$38,301,743.92

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):
$14,943,770.15

LANGUAGE USE

English Dependent: 308,339
Bilingual English Preferred: 446,730
Bilingual English/Spanish: 163,495
Bilingual Spanish Preferred: 143,863
Spanish Dependent: 124,749

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo KVDA-Channel 60

Univision KWEX-Channel 41

TeleFutura KNIC-Channel 17

Azteca América KTDF-Channel 18/KVDF-Channel 31
V-me KLRN-Channel 9.3

LATV KSAT-Channel 12.2

RADIO:

Univision Radio KCOR-AM, KBBT-FM, KGSX-FM, KROM-FM, KXTN-FM
Border Media KLEY-FM, KRIO-FM, KSAH-FM, KHHL-FM

D&E Broadcasting KEDA-AM

NEWSPAPERS:
San Antonio Express-News Conexion
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10 McALLEN-BROWNSVILLE-HARLINGEN

Total Population (2009): 1,223,710
Hispanic Population (2009): 1,100,976

Total Population - Estimated (2014): 1,377,248
Hispanic Population - Estimated (2014): 1,237,102

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$11,461,319.47

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):
$9,108,739.49

LANGUAGE USE

English Dependent: 71,172
Bilingual English Preferred: 294,495
Bilingual English/Spanish: 199,242
Bilingual Spanish Preferred: 203,929
Spanish Dependent: 197,795

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo KTLM-Channel 40 www.telemundo40.com
Univision KNVO-Channel 48

TeleFutura KTFV-Channel 32/KVTF-Channel 20

Azteca América KNDF-Channel 57/KBDF-Channel 64

RADIO:

Univision Radio KGBT-AM & FM, KBTQ-FM

Entravision KKPS-FM & KNVO-FM

Border Media KESO-FM 92.7/XHRR-FM, XHCAO-FM, XHAVO-FM

NEWSPAPERS:
Freedom Communications El Nuevo Heraldo, La Frontera - Noticias del Valle

53



11 SACRAMENTO-STOCKTON-MODESTO

Total Population (2009): 4,033,937
Hispanic Population (2009): 1,030,261

Total Population - Estimated (2014): 4,272,044
Hispanic Population - Estimated (2014): 1,170,167

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$79,065,309.15

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):
$12,957,997.51

LANGUAGE USE

English Dependent: 306,032
Bilingual English Preferred: 240,239
Bilingual English/Spanish: 103,938
Bilingual Spanish Preferred: 124,264
Spanish Dependent: 145,901

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo KCSO-Channel 33
Univision KUVS-Channel 19
TeleFutura KTFK-Channel 64
V-me KVIE-Channel 6.3

RADIO:
Entravision KRCX-FM & KXSE-FM
Bustos Media KBAA-FM, KLMG-FM, KTTA-FM

NEWSPAPERS:
McClatchy Co. Vida En El Valle
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12 FRESNO-VISALIA

Total Population (2009): 1,939,261
Hispanic Population (2009): 1,006,230

Total Population - Estimated (2014): 2,090,819
Hispanic Population - Estimated (2014): 1,132,033

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$25,664,242.62

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):
$9,145,486.93

LANGUAGE USE

English Dependent: 218,186
Bilingual English Preferred: 228,934
Bilingual English/Spanish: 123,893
Bilingual Spanish Preferred: 147,575
Spanish Dependent: 176,130

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo KNSO-Channel 51 www.telemundofresno.com
Univision KFTV-Channel 21

TeleFutura KTFF-Channel 41/48/61

Mega TV  KSDI-Channel 33.2

V-me KVPT-Channel 18.3

Azteca América KMSG-Channel 39

Estrela TV KFRE-Channel 59.2

RADIO:

Univision Radio KLLE-FM, KOND-FM, KRDA-FM
Clear Channel KFSO-FM

Radio Campesina KUFH-FM

NEWSPAPERS:
McClatchy Co. Vida En El Valle
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13 SAN DIEGO

Total Population (2009): 2,991,460
Hispanic Population (2009): 928,275

Total Population - Estimated (2014): 3,061,323
Hispanic Population - Estimated (2014): 995,210

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$58,822,844.99

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):
$10,676,552.56

LANGUAGE USE

English Dependent: 171,563
Bilingual English Preferred: 237,069
Bilingual English/Spanish: 116,793
Bilingual Spanish Preferred: 150,962
Spanish Dependent: 146,253

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo XHAS-Channel 33 www.telemundo33.com
Univision KBNT-Channel 17

TeleFutura KDTF-Channel 36

Azteca América KZSD-Channel 41

V-me KPBS-Channel 15.2

Estrella TV KSDX-Channel 29

RADIO:

GLR Networks W Radio 690 XEWW-AM

Univision Radio KLNV-FM & KLQV-FM

Uniradio XEMO-AM, XHTY-FM, XERCN-AM, XHA-FM, XHFG-FM
MVS Comunicaciones XHGLX-FM, XHOCL-FM, XTIM-FM

Radio Imagen XLTN-FM

NEWSPAPERS:

Laina & Associates Inc. El Latino
San Diego Union-Tribune Enlace
Healy Media Inc. Diario San Diego

EA



14 DENVER

Total Population (2009): 4,037,798
Hispanic Population (2009): 852,016

Total Population - Estimated (2014): 4,381,762
Hispanic Population - Estimated (2014): 988,854

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$92,344,822.14

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):
$11,433,737.25

LANGUAGE USE

English Dependent: 293,632
Bilingual English Preferred: 167,956
Bilingual English/Spanish: 79,780
Bilingual Spanish Preferred: 92,103
Spanish Dependent: 121,717

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo KDEN-Channel 25
Univision KCEC-Channel 50
TeleFutura KTFD-Channel 14
Azteca América KZCO-Channel 27
V-me KRMA-Channel 18DT

RADIO:
Entravision KMXA-AM, KIMN-FM & KXPK-FM
Latino Communications KBNO-AM



15 EL PASO

Total Population (2009): 966,985
Hispanic Population (2009): 762,271

Total Population - Estimated (2014): 1,039,126
Hispanic Population - Estimated (2014): 831,438

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$11,647,196.60

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):

$7,549,581.70

LANGUAGE USE

English Dependent: 76,306
Bilingual English Preferred: 233,573
Bilingual English/Spanish: 124,207
Bilingual Spanish Preferred: 123,321
Spanish Dependent: 122,754

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo KTDO-Channel 48
Univision KINT-Channel 26
TeleFutura KTFN-Channel 65
Azteca América KAEP-Channel 42

RADIO:

Entravision KINT-FM, KSVE-AM & KYSE-FM
Univision Radio KAMA-AM, KBNA-AM & FM
MVS Comunicaciones XHPX-FM

Grupo Radio Mexico XEJ-AM, XHTO-FM, XHNZ-FM 107.5, XHIM-FM 105.1, XHEM-

FM 103.5

NEWSPAPERS:
El Diario EIl Diario de El Paso
El Paso Times El Paso y Mas
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16 ALBUQUERQUE-SANTA FE

Total Population (2009): 1,866,498
Hispanic Population (2009): 755,592

Total Population - Estimated (2014): 1,983,502
Hispanic Population - Estimated (2014): 892,695

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$30,450,423.98

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):
$9,502,193.14

LANGUAGE USE

English Dependent: 273,786
Bilingual English Preferred: 222,925
Bilingual English/Spanish: 78,818
Bilingual Spanish Preferred: 66,071
Spanish Dependent: 55,039

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo KTEL-Channel 47
Univision KLUZ-Channel 41
TeleFutura KTFQ-Channel 14
Azteca América KQDF-Channel 25
Estrella TV KOAT-Channel 7.2

RADIO:

Univision Radio KJFA-FM & KKRG-FM
Entravision KRZY-AM & FM

El Camino KKNS-AM



17 WASHINGTON, DC

Total Population (2009): 6,208,940
Hispanic Population (2009): 733,110

Total Population - Estimated (2014): 6,525,130
Hispanic Population - Estimated (2014): 851,731

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$160,094,808.58

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):
$12,462,122.30

LANGUAGE USE

English Dependent: 99,261
Bilingual English Preferred: 172,922
Bilingual English/Spanish: 91,295
Bilingual Spanish Preferred: 130,302
Spanish Dependent: 148,651

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo WZDC-Channel 25
Univision WFDC-Channel 14
TeleFutura WMDO-Channel 47
Azteca América WQAW-Channel 29
V-me Comcast 269/MPT

RADIO:

CBS Radio  WLZL-FM
2GS WILC-AM
NEWSPAPERS:

The Washington Post El Tiempo Latino
Washington Hispanic



18 ATLANTA

Total Population (2009): 6,667,831
Hispanic Population (2009): 701,380

Total Population - Estimated (2014): 7,569,240
Hispanic Population - Estimated (2014): 903,386

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$141,653,252.25

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):
$8,945,719.43

LANGUAGE USE

English Dependent: 83,290
Bilingual English Preferred: 115,135
Bilingual English/Spanish: 64,298
Bilingual Spanish Preferred: 111,018
Spanish Dependent: 229,971

LOCAL HISPANIC MEDIA

TELEVISION:

Univision WUVG-Channel 34
TeleFutura WUVG-Channel 34.2
Telemundo Comcast 73/Channel 47
Azteca América WUVM-Channel 4

RADIO:
Clear Channel WBZY-FM
Davis Broadcasting WNSY-FM/WLKQ-FM

NEWSPAPERS:

Atlanta Journal-Constitution MundoHispanico
Farid Sadri  Atlanta Latino

Margarita Wiechard Georgia Latino News



19 PHILADELPHIA

Total Population (2009): 7,871,642
Hispanic Population (2009): 683,853

Total Population - Estimated (2014): 8,051,201
Hispanic Population - Estimated (2014): 767,198

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$170,657,840

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):
$9,109,303.56

LANGUAGE USE

English Dependent: 124,197
Bilingual English Preferred: 186,376
Bilingual English/Spanish: 103,352
Bilingual Spanish Preferred: 95,502
Spanish Dependent: 94,601

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo WWSI-Channel 62
Univision WUVP-Channel 65
TeleFutura WFPA-Channel 28
Azteca América WZPA-Channel 26

RADIO:
Clear Channel WUBA-AM
Davidson Media Group WEMG-AM



20 ORLANDO-DAYTONA BEACH-MELBOURNE

Total Population (2009): 3,706,345
Hispanic Population (2009): 670,496

Total Population - Estimated (2014): 4,141,649
Hispanic Population - Estimated (2014): 841,515

Annual Household Expenditures Total: Overall Aggregate - 2009 (in 000s):
$66,238,969.97

Annual Household Expenditures Total: Hispanic Aggregate - 2009 (in 000s):
$8,572,335.09

LANGUAGE USE

English Dependent: 89,829
Bilingual English Preferred: 220,571
Bilingual English/Spanish: 110,222
Bilingual Spanish Preferred: 102,930
Spanish Dependent: 90,524

LOCAL HISPANIC MEDIA

TELEVISION:

Telemundo WTMO-Channel 40
Univision WVEN-Channel 26
TeleFutura WOTF-Channel 43

RADIO:
Clear Channel WRUM-FM
Entravision WNUE-FM

NEWSPAPERS:
Tribune Co. El Sentinel
impreMedia La Prensa
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ACKNOWLEDGMENTS

hola

HOLA NETWORKS is the largest display advertising and performance-based
internet network focused exclusively on serving the needs of U.S. Hispanic
advertisers and premium website publishers. Created by Hispanic online ad sales
veterans and internet business development pioneers, HOLA NETWORKS has been
expressly developed to specifically address the wants and needs of Hispanic media
companies so they can further diversify their online media strategies.

HOLA NETWORKS brings together the sophisticated tools and expertise from a
general market Internet organization and the credibility and marketing know-how
from an active U.S. Hispanic internet advertising sales organization - Hispanic Online
Advertising Inc.

HOLA NETWORKS provides extended reach across branded websites to over 6 million
US Hispanics and delivers millions of impressions monthly.

HOLA NETWORKS utilizes OpenAdstream®, one of the top ad serving technologies in
the world. This enables us to offer clients the same level of sophistication in
technology and optimization capabilities that is currently available in the general
market.

Contact:

2100 Ponce De Leon Blvd., Suite 1010
Coral Gables, FL 33134

Phone: 305-460-8288
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TELEMUNDO

Telemundo Communications Group - The Hispanic Media Company of Today and
The Future

INNOVATION

Welcome to the Hispanic media company of today and the future, where collaborative
innovation is the culture — and the best way to engage Hispanic consumers. By design, The
Telemundo Communications Group thrives on pushing the creative envelope and understands
the importance of creating custom solutions for your brands. Whether it is writing compelling
storylines, reshaping commercial pods or creating unique broadband series, we are the bridge
where Hispanic culture, entertainment and commerce meet.

INSIGHT

The Telemundo Communications Group is a proven leader in Hispanic consumer research. We
offer a wide variety of syndicated and custom proprietary research solutions to help you
target, analyze and enhance your Hispanic marketing initiatives. Access real-time data and
cutting edge analyses to discover what makes Hispanics try, consume and love your products.

INTEGRATION

Be a part of the story. The Telemundo Communications Group can weave your brand
organically into our original prime-time novelas, reality series and daily shows across multiple
touch points. Plus, we can measure the performance of our branded entertainment in
primetime every night. There's no better way to make your brand the star.

Whether it's on-air, online, onsite or on-the-go, sports, specials, late-breaking news or
blockbuster novelas, The Telemundo Group's custom innovative solutions surround and
engage your target across all touch points.

Contact: Network Sales- Mike Rodriguez, Telemundo, Senior Vice President, Sales and
Marketing - Michael.rodriguez@nbcuni.com; 212-664-7417

Local Sales- Enrigue Perez, Telemundo, Senior Vice President, Station Sales -
Enrigue.perez@nbcuni.com; 212-664-3036
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GLR

Grupro LaTino pe Rabio

Grupo Latino de Radio (GLR) is part of Union Radio, holding company for Grupo
PRISA’s radio assets. With more than 1,220 stations in 10 countries, we are the pre-
eminent Spanish-language radio group in the world — 26 million people tune into
Union Radio’s programs each day. GLR operates two radio stations in the U.S. —
Caracol 1260 WSUA-AM in Miami and W Radio 690 XEWW-AM in Los Angeles. GLR
Networks is the production and distribution arm that supplies Spanish-language radio
stations in the U.S. with world-class news services (Minuto 60 or Minuto Deportivo,
among others), sports (exclusive radio rights for Chivas de Guadalajara, coverage of
six more teams in the Mexican first-division soccer league, exclusive radio rights for
Copa Santander Libertadores and Copa Nissan Sudamericana, Rumbo a Sudafrica
with Jorge Campos, and more), Entertainment (De Paisano a Paisano) and
community programming (Cita con el Doctor), as well as a variety of musical formats
(40 Principales and Flash Grupero).

For more information, please contact Luigi Bellizzi: 305 644 6641 -
Ibellizzi@glrnetwork.com
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H Clasificado. -

HISPANIC MULTIMEDIA SOLUTIONS

El Clasificado is a dynamic Hispanic media company offering a variety of unique
verticals to capture specific niches within the grassroots Latino Hispanic community:

Quinceaneras: Quinceanera.com, with over 50,000 monthly online
visitors, serves its audience a weekly e-newsletter, two special print
supplements and a biannual Expo. Approximately 3,000 Latinas and their
families planning for the traditional Quinceafiera celebration attend El
Clasificado’s biannual Expo. Advertising opportunities include web/newsletter
banners, event sponsorships and print supplement ads.

Small Business Owners: “"Su Socio de Negocios” offers Spanish
speaking Latino micro-entrepreneurs the latest business news, relevant
articles on Su Socio de Negocios.com, as well as key presentations and
resources through the series of free expos, breakfast networking events and
weekly e-newsletter of the same name. Advertising opportunities include
web/newsletter banners and event sponsorships.

Latino Families: The “Salud y Nifios” biweekly e-newsletter and special
print supplement cover health and wellness issues predominant in the Latino
community. Advertising opportunities include web/newsletter banners, event
sponsorship, print ads and more.

For advertising information, please contact Leslie Smith (800) 518-7030 or
Ismith@elclasificado.com
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ESPN Deportes is a 24/7 Spanish-language cable television network and serves the
U.S. Hispanic market along with the ESPN Deportes Radio network. The brand is also
represented in print, with the full-color glossy publication ESPN Deportes La Revista.

ESPN Deportes has become the No. 1 Spanish-language network for sports news and
information since being added to Nielsen's Hispanic sample. In 2009, ESPN Deportes
delivered more hours of sports news and information programming than any other
Spanish-language network. ESPN Deportes finished 2009 as the most watched and
highest rated Spanish-language sports cable network, averaging 40,000 household
impressions, out-delivering its closest competitor by 32%. The network delivered the
largest average audience overall and across all male demos: 39,257 (P2+), 14,795
(M18-34); 22,500 (M18-49) and 18,548 (M25-54) - almost doubled the network's
closest competitor. In 2009, ESPN Deportes had 44 of the top 50 highest-rated
sports news/commentary shows on Spanish-language cable.

Contact: Santa Brito - 212-456-0252
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Terra Networks is a leading Internet company and original
digital content producer with a primary focus on the U.S.
Hispanic experience. Its portal (www.terra.com) features
News, Music, Sports, Entertainment and video platform TerraTV
in English and Spanish. Terra reaches the broadest audience in
the U.S. Hispanic market, according to comScore Media Metrix
and Nielsen/Net Ratings, and offers interactive tools and unites
the most relevant professional and user generated content,
offering a unique experience to the user.

Terra is part of Terra Latin America. With presence in 18
countries Terra Latin America has approximately 70 million
unique visitors per month, 12 million unique users per month
on Terra TV, with an average of 90 million streamings per
month and a collection of 280 thousand videos.

Terra Latin America is the leading internet company in the
region with portals in Argentina, Brazil, Chile, Colombia, Costa
Rica, Ecuador, El Salvador, United States, Guatemala,
Honduras, México, Nicaragua, Panama, Peru, Puerto Rico,
Dominican Republic, Uruguay and Venezuela.
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Online Course On Hispanic Marketing From FSU Every Semester

Starting January, May and August of every year, Florida State University offers an
online course on Hispanic Marketing Communication, under the direction of Dr. Felipe
Korzenny. This is a "3000 level" course and can be used for academic credit and
continuing education. The course addresses changing demographics, language,
cultural insights, psychographics, positioning, strategy, media and research, among
other topics. The course is designed for those already in their professions who would
like to have a forum to discuss their experiences and learn about trends and
emerging ideas. A certificate of completion is issued to students who fulfill all the
course requirements.

For further information and registration please contact Jennifer Boss at
inquiries@campus.fsu.edu.

The Center for Hispanic Marketing Communication at Florida State University also
offers an undergraduate minor, a graduate certificate, and a Master's in Integrated
Marketing Communication with an emphasis on Hispanic Marketing Communication.
Visit http://hmc.comm.fsu.edu for more information.
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Geoscape® provides strategic consulting, analytics, market intelligence systems and data to corporations
seeking growth by capitalizing on opportunities in culturally-diverse consumer and business segments. The
online Geoscape Intelligence System (GIS), the DirecTarget® database enrichment system and a variety
of geo-demographic, consumer, business and media databases enable actionable insights that lead our
clients to gain significant business advantages. Geoscape® is pleased to have served most of the Fortune
500 corporations over the last several years. Geoscape® is a privately held company based in Miami and
owned by Goldman Sachs, Inc. and César M. Melgoza, Founder & CEO. Geoscape Europe BV was
established in 2002 by César M. Melgoza, Lex ten Veen and later Ron Cohen, serving the greater European
community from headquarters in The Netherlands.

We are an award-winning, internationally recognized firm with hundreds of clients across various
industries. Among our diverse clients are: Allstate, BlueCross Blue Shield (various), British Telecom,
Comcast, ConAgra, Farmers Insurance, H&R Block, Humana, Kroger, Nestlé, Publix, Qwest, Telemundo,
TracFone, Traveler’s, Univision, Wal-Mart, and hundreds more.

The Geoscape team brings a wealth of industry knowledge and expertise coupled with cultural insights and
analytical brainpower that is unmatched in this dynamic industry. Geoscape’s Founder & CEO, César M.
Melgoza, is a well-known thought leader and innovative pioneer and has recruited a wide variety of highly
talented professionals.

Geoscape stands at the forefront of understanding the significant growth opportunities that America's fast
growing new mainstream consumers represent for corporations today. We are poised to provide clients
actionable intelligence and competitive advantages by helping them capitalize on this exciting growth
potential.

Value Proposition Geoscape helps our clients achieve significant growth by discovering and acting upon
opportunities arising from America's rapidly growing cultural diversity.

What we Do Geoscape provides business intelligence via strategic consulting, data-driven analytics,
databases and automated systems to help our clients gain competitive advantages via business
development, marketing, media and distribution.

Unique Strengths Geoscape's unique strengths include deep cultural insights backed by quantitative and
qualitative analysis, experience across industries, sound methodologies fueled by creative thinking,
market knowledge and expertise—all driven by our passion for innovation and client satisfaction. Our
Geoscape Intelligence System (GIS) is a peerless “software-as-service” platform due to its combination of
unique databases and friendly web-based interface. Our DirecTarget® database enrichment platform
provides unique CultureCoding™ capabilities for consumer segmentation and customer relationship
management (CRM).

How We Work Geoscape is an ally and resource for our clients. We are called upon at many points in the
planning and execution process in the areas of: corporate strategy, media, distribution, marketing,
customer segmentation and research. We work as collaborators with clearly defined objectives that deliver
measurable results to create long-term business advantages.

CONTACT INFO: Geoscape 2100 W. Flagler St. Miami, FL 33135 / 888-211-9353
geoscape.com
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media economics group, inc.

Competitive Insights for Advertisers
Agencies and Publishers

Do you need to know which advertisers are targeting Hispanic or African American
audiences in the United States and how much they’re spending?

Media Economics Group provides competitive intelligence on magazine and online
advertising that is targeted to the Hispanic and African-American markets. Sell, buy
and plan advertising and make informed strategic decisions with help from Media
Economics Group proprietary data and software.

Our clients have access to our detailed database of multicultural advertising activity
via our easy-to-use, proprietary web-based media application. For a complete list of
the magazines and web sites monitored, please contact us.

Current services include BlackMagazineMonitor, BlackWebMonitor,
HispanicMagazineMonitor and HispanicWebMonitor

Media Economics Group clients include some of the leading media companies and
advertising agencies in the country including: Accentmarketing, Batanga.com, Conill
Advertising, Hispanic Business, Impremedia, Meredith Corp., MindShare
Multicultural, People en Espafiol, Siboney USA, Tapestry Partners, Televisa Publishing
+ Digital, Univision Interactive Media, Vidal Partnership, and Telemundo Digital
among others.

Contact: Carlos Pelay, 704-841-2030
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FROM THE AUTHOR

How many times have you been asked by a client, "Explain to me the Hispanic
market"?

Answering such a question isn't easy. A plethora of information exists, but finding a
summary of all of the hot topics in one document presentable to an advertiser,
media buyer or planner, or Hispanic marketing executive has been an uncommon
task.

The Hispanic Market Overview - 2010 is designed to offer those interested in learning
more about the strong value marketing to U.S. Latinos presents to a company
seeking long-term brand growth and consumer passion.

This first report could not be possible without the support of our advertising sponsors
and content partners, listed in the Acknowledgements section of the Hispanic Market
Overview. Special thanks to Rafael Monteiro and the team at Hola Networks for the
visionary spark that led to the creation of this report, and to Gene Bryan at
HispanicAd.com for his invaluable assistance and guidance on the marketing,
distribution and sponsorships of this report.

Additional thanks goes out to Leslie Smith, Luigi Bellizzi, Jorge Mercado, Dr. Felipe
Korzenny, Arthur Rockwell, Michelle Bella, Carlos Pelay, Christine Clavijo-Kish,
Christine Escribano, Michelle Alban and my family and friends. I truly appreciate your
encouragement and words of wisdom. This report is also produced in memory of
Anna Maria Arias, without whom I would be where I am today.

Hispanic Market Overview - 2010 is copyrighted by the JakeAdams Editorial Services
and Research Consultancy. All rights reserved. Exclusive Hispanic-market distribution
through HispanicAd.com. Download is available at no cost from HispanicAd.com and

from JakeAdams.net.

The JakeAdams Editorial Services and Research Consultancy
Adam R Jacobson, founder

1228 West Avenue, Suite 1003

Miami Beach, FL 33139

305.532.2928

e-mail: adam@jakeadams.net

jakeadams.net

(C) 2010 JakeAdamsDotNet
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